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More likely to: 
* Enjoy going to the coffee shop (113), fast food restaurants (109), * They use their media/mp3 or mobile device to text (125 mobile), 
casual/family dining restaurants (125) and fine dining restaurant (116) for photos (121 mobile), listen to music (176 media/MP3) and 
* Goto a bar/pub (138), professional sporting events (171), enjoy gardening watch video on media/MP3 or mobile device (208 mobile) 
(132) and went to the casino in the past 4 months (128) * Spend $10,000+ on home improvements (119) and $30,000+ on a 
e Spend time online streaming TV (109) and other video (136), visiting vehicle in the past 2 years (118) 


social networking sites (134), playing online games (107) and sending 
instant messages (111) 


Source: BBM Canada PPM Data (F10 = Aug30-Dec5/10) / English Canada/Comp% of Adults 18-54 
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